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Product
Lines
Overview

LINES

PRODUCTS

Symbiotiq

Gut Health
& Microbiota

Slimetry

Weight
Management
& Metabolic
Activation

Neumind

Mental
Performance,
Sleep & Cognitive
Function

Digestive Comfort
Transit Balance

Activated Charcoal
Tablets

Charcoal Detox

ltalion R&D
& Manufacturing

16 Larn Product Lines

® Satiety Control
®» GlucoControl

®» Thermolean

®» NeuroFocus
®» Calm Night
®» Memory Senior

One portfolio.

Six functional lines.

Structured to simplify product selection
by need state, positioning,
and market focus.

Immun-0Xx Gynexia

Immune Support Female Longevity

& Respiratory Health Wellness & Cellular Energy

® Propolis Spray Adult ®» UroBalance MitoEnergy Complex
® Propolis Spray ®» MenoBalance BioEnergy Q10

Kids & Adult
®» Propolis Oral Liquid
® Throat Chew

» Immuno Kids Powder

Day & Night
Fertility Support

Cycle Comfort

Resveratrol Dual Action

GlycoBalance
Cinnamomum Complex

Osteo D3 Chew

Larn Product Lines
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Gut Hedalth Supported by technical

documentation,

& Microbiota with customization options

INn taste, actives, format

and packaging, including
sustainable solutions.

Sachets, tablets and capsules designed for daily
routines, combining ease of use, clear positioning
and formats suitable across multiple channels.

Symbiotiq

PRODUCTS

®» Digestive Comfort 20
» Transit Balance 21
» Activated Charcoal Tablets 22
®» Charcoal Detox 23

18 Larn — Symbiotiqg Larn — Symbiotiq 19



Symbiotiq

Digestive Comfort

Post-meal acidity and gastric burning, with the need
for a fast, well-tolerated on-demand solution.

U

Benefit

“Barrier + soothing”
support for gastric
comfort, in a rehydratable
stick format (simple post-
meal routine).

©)

Target

Seeking support for
reflux and gastric
burning, especially after
meals (pharmacy/para-
pharmacy profile).

Format & Serving

20 sachetsx 3 g

Suggested Use
2 sachets per day after meals. Dissolve
1sachet in 150 mL of water.

Format Options
10 sachets trial / 20 sachets standard /
30 sachets monthly format.

Key Actives

Mucosave® (Opuntia ficus-
indica cladodes + Olea
europaea leaves); Sodium
hyaluronate; Alginic acid,;
Calcium carbonate;
Sodium bicarbonate.

20 Larn — Symbiotiqg

Standard Pack
20 sachets, 3 g x 20, in carton
box + leaflet.

Larn Plus

Pack with materials and execu-
tion flow already defined.
Instructions for use, warnings,
and storage conditions already
standardized. Post-meal sachet
format with strong sell-out poten-
tial in pharmacy/para-pharmacy.
Possible extension to premium
mass-market retail with adap-
ted price point and simplified
messaging.

Formula Customization

R&D customization: flavour, pack.
“Extra-barrier” variant (film-for-
ming upgrade) on request,
depending on the project.
“Clean label” variant, where
compatible with target markets.
Flavour profiles: “pharma neu-
tral” or “fresh/balsamic”, depen-
ding on the channel.

Pack Options

Sustainable and/or mono-mate-
rial options on request, depending
on market and QA requirements.
Premium “pharma clean”
graphic design (pharmacy)

or a more consumer-oriented
version (e-commerce / premium
mass-market retail).

Commercial Messages
Post-meal routine: 2 sachets per
day for gastric comfort.
Channel advantage: ideal for
pharmacy/para-pharmacy;
premium positioning and high
repeat-use potential.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project basis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Symbiotiq

Transit Balance

Intestinal regularity and transit support, with a focus on
fibres and botanical complexes with high tolerability.

<

Benefit

3 g soluble sachet:
1sachet per day in water.
Fibre blend with mallow
and tamarind for simple
daily support.

©)

Target

Seeking daily support
for intestinal regularity
in a soluble format,
with a simple routine
and high compliance.

Format & Serving

20 sachets x 3 g

Suggested Use

1sachet per day. Dissolve in 150 mL
of water. Contains polyols: excessive
consumption may cause laxative
effects. For additional warnings,
please refer to the regulations

of the destination country.

Key Actives

Psyllium (Plantago ovata, seed
husk powder); Mallow (Malva
sylvestris, 4:1dry extract;
Tamarind (Tamarindus indica,
41 dry extract); FOS (fructo-
oligosaccharides); Inulin (from
Cichorium intybus).

Standard Pack
20 sachets, 3 g x 20, in carton
box + leafiet.

Larn Plus

Soluble sachet format with high
perceived value, offering a “me-
dical care” usage experience
and shelf differentiation

in pharmacy.

Presence of FOS as a distinctive
formula element.

Formula Customization
R&D customization:

flavour, pack.

Adjustment of the fibre profi-
le (psyllium/FOS/inulin) and
balancing of the botanical
complexes (mallow/tamarind)
according to market require-
ments and tolerability.
Organoleptic optimization
(sweetness/acidity) to improve
compliance.

Sweetener system (stevia/
polyols) available on request,

depending on markets
and claims.

Format Options

10 sachets trial / 20 sachets
standard / 40 sachets “family
care”. Fill-weight variants avai-
lable on request, subject to R&D
and QA assessment.

Pack Options

Premium pharmacy carton or
“value” pack for volume-driven
projects, on request.
Sustainable/mono-material
options available where required
by the market.

Commercial Messages
Simple routine: 1 sachet per day.
Fibre blend with mallow and
tamarind: transit support with
high tolerability.

Channel advantage: a typical
pharmacy/para-pharmacy pro-
duct, also suitable for e-com-
merce positioning.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Larn — Symbiotiq




Symbiotiq

Activated Charcoal Tablets

Bloating, flatulence, and gastrointestinal discomfort:

need for a simple, recognizable solution in tablet format.

%

Benefit

Tablets in a labeled bottle
(without carton):

high ease of use and
strong packaging
customization flexibility
for brands and markets.

@

Target

Adults seeking a broad-
consumption “detox

/ digestive support”
product, with a focus

on practicality

and rotation across
pharmacy/para-
pharmacy, e-commerce,
and selected retail.

Format & Serving

Tablets. Labeled bottle
(without carton).

Format Options
Different bottle formats and tablet
count variants.

Blister upgrades available on request,

depending on tablet format and
project requirements.

22 Larn — Symbiotiqg

Key Actives

Activated vegetable charcoal
(level and specifications to

be defined according to market
requirements and client requests).

Standard Pack

Labeled bottle (without carton).
Pack configuration and unit
count can be defined according
to the project.

Larn Plus

Maximum flexibility on label,
closure, codes, and serialization
where required.

Blister/carton option available
on request (pharmacy

retail upgrade).

Formula Customization
R&D customization: pack.
Definition of tablet count per
bottle (e.g. 30 / 60 / 90) and
channel positioning
(pharmacy/para-pharmacy
VS e-commerce).

Tablet options (shape, colour)
and excipient selection.

Pack Options

Labeled bottle (standard), with
peel-off options and different
materials available for bottles
and caps. Closure solutions and
pack materials can be assessed
on a project basis.

Commercial Messages
“Activated charcoal” in tablets:
a simple, recognizable solution.
Pack advantage: labeled bottle
without carton, optimized

for cost and logistics. High
adaptability across pharmacy/
para-pharmacy, e-commerce,
and selected retail channels.

Commercial Data

MOQ Base 5000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

lead fime 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Symbiotiq

Charcoal Detox

Detox and digestive discomfort: need for a capsule
format based on activated charcoal.

\

Benefit

Size “0” capsules ina
labeled bottle: a simple,
high-rotation solution
with strong pack
customization potential.

©)

Target

Adults; pharmacy

and para-pharmacy,
e-commerce, and
specialist retail channels.

Format & Serving

Capsules.

8 Labeled bottle
(without carton),
size “0” capsules.

Format Options

Different bottle formats and capsule
count variants. Cartoned upgrade
available on request.

Key Actives

Activated vegetable charcoal
(level and specifications

to be defined according

to market requirements).

Standard Pack
Labeled bottle (standard).

Larn Plus

Capsule-in-bottle format
with strong packaging adap-
tability, suitable for projects
requiring simple execution
and channel flexibility.

Well suited to pharmacy/pa-
ra-pharmacy, e-commerce,
and specialist retail projects,
with easy customization by
brand and market.

Formula Customization
R&D customization: flavour
and pack (where applicable;
capsules generally “neutral”).

Definition of the number of
capsules per bottle (e.g. 30 / 60
/90) and channel positioning
(pharmacy/para-pharmacy

VS e-commerce).

Capsule options (HPMC/gelatin;
colour) and excipient selection.

Pack Options
Labeled bottle (standard).

Commercial Messages
Activated charcoal in capsules:
simple, recognizable solution for
digestive-discomfort support.

Pack advantage: labeled bottle,
optimized for logistics, costs,
and channel flexibility.

Suitable for pharmacy/pa-
ra-pharmacy, e-commerce,
and specialist retail.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Larn — Symbiotiq




. Pre-validated formulas,
Welght adaptable in actives, format,

quqgement coating and packaging
& Metabolic to meet market, regulatory

Activation and channel requirements.

Product Line

Tablets and sachets designed for simple routines,
with retail-ready formats and modular formulation
architectures. Suitable for OTC, specialist retail
and e-commerce.

Slimetry

PRODUCTS

® Satiety Control 26
» GlucoControl 27
®» Thermolean 28

24 Larn — Slimetry Larn — Slimetry 25



Slimetry

Satiety Control

Weight control and appetite management.
Designed to support calorie-controlled programs.

<

Benefit
Weight-management
daily support with a
standardized formula
and a clear, consumer-
friendly positioning.

©)

Target

Adults: support as part of
a calorie-controlled diet,
physical activity, and a
healthy lifestyle. Suitable
for pharmacy and
specialist retail channels.

Format & Serving
@ Film-coated oval
tablet, 2 blisters x 15.

Technical note
Blue film coating.

Suggested use
Daily intake.

Key Actives

Sinetrol® XPur (standardized
citrus- and guarana-based
extract); Blend based on citrus
extracts (Citrus paradisi /

Citrus grandis; Citrus sinensis),

guarana (Paullinia cupana),
orange, and concentrated
blood orange juice.

26 Larn — Slimetry

Standard Pack
2 blisters x 15.

Larn Plus

Standardized formula with
defined positioning and a consu-
mer-friendly daily routine.

Blister presentation suitable for
retail sell-out; plain aluminium
option available for samples.
Storage conditions: store in a
cool, dry, well-ventilated place;
protect from heat and light; keep

in the original tightly closed pack.

Formula Customization

R&D customization: film color,
pack. Flexible Sinetrol® XPur
serving module while maintaining
a simple user routine.

“Stim-free” version (with reduced
or no stimulating components in
the blend) or “day-energy” version
for a more energizing positioning.
Optional addition of a satiety

stack (fibres / satiety-supporting
extracts) to shift the product
toward a stronger
hunger-control positioning.

Format Options

Oval or round tablet, with varia-
tions in weight and dimensions,
while remaining within film-coa-
ted tablet formats.

Pack Options
Multiple blister counts or bottle

format. Blister material upgrades,
including higher-barrier solutions
such as PVC/PVDC, subject to
QA validation and target 3

support.

Standardized citrus + guarana
blend based on Sinetrol® XPur.
Retail-ready blister presentation
with clear consumer appeal.

Commercial Data

MOQ Base 5000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery fiming

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Slimetry

GlucoControl

For carbohydrate metabolism balance and appetite
management within weight-mmanagement programs.

>

Benefit

Dual-focus approach
(glycemic balance +
appetite control) in
tablets, with a clear
daily routine.

Formula without
glucomannan to simplify
compliance and reduce
the typical warnings in
high-fibre products.

©)

Target

Adults seeking daily
support for appetite

and glycemic balance;
Pharmacy, para-
pharmacy, e-commerce.

Format & Serving
Film-coated tablets,
2 blisters x 15.

Suggested Use
2 tablets per day.

Key Actives

Synergistic 2GM complex:
Gymnema sylvestre dry
extract + Panax ginseng dry
extract + mate dry extract;
Zinc (bisglycinate);
Chromium (picolinate).

Standard Pack
2 blisters x 15.

Larn Plus

Clear daily routine for simple,
consumer-friendly use.

Tablet format suited to phar-
macy and para-pharmacy sell-
out, with an orderly

shelf presentation.

Functional architecture combi-
ning gymnema, ginseng, mate,
zinc, and chromium for wei-
ght-management projects with
clear positioning.

Formula Customization
R&D customization: film coa-
ting, pack.

Caffeine-free option (mate re-
placement) for markets

or channels requiring caffei-
ne-free formulas.

Format Options
Hard capsule variant for mar-
kets or channels that prefer

a more premium
supplement positioning.

Pack Options

Multiple blister counts for trial,
retail, and continued use.
Bottle variant for markets or
channels that prefer bottle
format, with a more medical-nu-
traceutical perception.
Higher-barrier blister upgrade
(e.g. PVC/PVDC), subject to QA
validation and target-market
requirements.

Commercial Messages
Simple daily routine.
Gymnema, ginseng, mate, zinc,
and chromium: a clear functio-
nal architecture for weight-ma-
nagement projects. Contains
caffeine: daytime positioning,
to be managed according to
market and target profile.

Commercial Data

MOQ Base 5000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

lead fime 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Larn — Slimetry
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Slimetry

ThermolLedn

Weight management and support for macronutrient
metabolism within a controlled nutritional program.

%

Benefit

3 g soluble sachet with
a clear daily serving:
1sachet per day

in 150 mL of water.
Formula with fibres/

prebiotics and chromium.

©)

Target

Adults enrolled in
weight-management
and metabolic-support
programs who prefer

a daily soluble format.
Specialist channel and
nutrition programs.

Format & Serving

20 sachets x 3 g.

Suggested Use
1sachet per day. Dissolve the contents
in 150 mL of water.

Key Actives

Nutriose®: FOS (fructo-
oligosaccharides).

DNF 10@ (hydrolyzed yeast).
Mango (Mangifera indica

L., fruit juice). Chromium
(from chromium picolinate).

28 Larn — Slimetry

Standard Pack
20 sachets x 3 g.

Larn Plus

Clear daily serving of 1sachet,
designed for easy integration
into a consistent routine.
Soluble format with high com-
pliance and ease of use, suitable
for weight-management and
metabolic-support projects.
Functional profile based on
fibres/prebiotics and chromium,
with an organoleptic profile
adaptable to market and
channel requirements.

Formula Customization

R&D customization: flavour.
Adjustment of the fibre profile
(Nutriose®/FOS ratio) and flavour
intensity, in line with stability and
organoleptic requirements.

Format Options
20 sachets (standard).
Number of sachets per carton

can be customized according
to treatment duration and
price positioning.

Pack Options

Carton + leaflet (standard).
Sustainable options available
on request (materials and
lower-impact solutions), depen-
ding on market requirements
and QA assessment.

Commercial Messages
Simple routine: 1sachet per
day in water.

Chromium contributes to nor-
mal macronutrient metabolism
and to the maintenance

of normal blood glucose levels,
where applicable and depen-
ding on local regulations and
market requirements.

Commercial Data

Documentation

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery fiming
assessment

Higher volumes Quoted on a project basis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical o

Shelf life 24 months

Incoterms EXW

al technical and packaging specifications
t or during quotation/project development.




RTM formulas customizable
Mental in formulation profile,

Performa nce, ingredient composition,

Sleep & Cognitive f"”;‘.“i ogld Eock?ging, “Y!”E
Function predictable time-to-market.

Product Line

Tablets, capsules and stick-packs for daily,
cyclical or continuous use, supporting
differentiated positioning across performance,
balance and sleep segments.

Neumind

PRODUCTS

®» NeuroFocus 32
®» Calm Night 33
®» Memory Senior 34

Larn — Neumind 31
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Neumind

NeuroFocus

Focus, attention, and cognitive performance: need for

a clear “daytime” support, suitable for a daily routine.

%

Benefit
High-compliance sachet
format, with simple
intake and a premium
architecture that is easy
to communicate.

©)

Target

Adults, professionals,
and students seeking
support for focus and
cognitive performance.
Premium e-commerce
and pharmacy/para-
pharmacy channels.

Format & Serving

20 sachets x35g.

Suggested Use
1sachet per day. Dissolve the contents
of 1sachet in 150 mL of water.

Key Actives

Bacopa monnieri dry
extract (standardized to

20% bacosides); Lion’s Mane
(Hericium erinaceus) dry
extract (standardized to 50%
polysaccharides); Uridine
5-phosphate disodium salt;
Phosphatidylserine; B-group
vitamins: B12, B2, B3, B6.

32 Larn — Neumind

Standard Pack depending on QA and market
20 sachets x 35 g, in carton requirements.
box + leafiet.
Format Options
Larn Plus Available trial / retail / monthly

configurations (sachet count
available on request, depending
on the project).

Sachet format: simple routine
and high compliance, ideal for
“daytime” projects. Premium and
easy-to-communicate ingredient
architecture, combining botanical
complexes, uridine, phosphatidyl-
serine, and B-group vitamins.
Citrus organoleptic profile (oran-
ge/lemon) suited to channel and
e-commerce requirements.

Pack Options

“Pharma clean” carton for
pharmacy channel or more con-
sumer-oriented graphics

for e-commerce. QR code for
multilingual instructions and
digital content.

Formula Customization

R&D customization: organoleptic
profile and pack.

Modulation of the blend (botanical
complexes / uridine / phospha-
tidylserine) according to market
and positioning. Optimization of
the B-vitamin profile according to
markets and claims.
Sweetener-system and “clean la-
bel” options available on request,

Commercial Messages
Support for focus and attention in
a simple routine: 1sachet per day.
Premium formula with bacopa,
lion's mane, uridine, and
phosphatidylserine, supported

by B-group vitamins.

“Daytime” positioning, ideal for
e-commerce and pharmacy/pa-
ra-pharmacy channels.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

lead fime 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Neumind

Calm Night

Need for a fast and practical format for the evening
routine, with simple administration (drops).

%

Benefit
High-compliance drops
format, with a pharma-
like perception and strong
usability. Clear and easily
communicable dosage.

©)

Target

Adults with difficulty
falling asleep or with
suboptimal sleep
quality, seeking evening
support with a simple
routine. Pharmacy/
para-pharmacy and
e-commerce channels.

Format & Serving

/ \  Liquid. 15 mL bottle
with dropper.

)

Suggested Use
0.5 mL per day.

Key Actives

Melissa officinalis extract
(standardized to 4% rosmarinic
acid); Griffonia simplicifolia
extract (standardized to 25%
5-HTP); Vitamin B6. Melatonin;
Jujube extract (Ziziphus jujuba,
standardized to 2% jujuboside).

Standard Pack

Amber glass bottle.
Closure: dropper.
Standard or peel-off label,
depending on the project.

Pack Options

Dropper options (glass / pla-
stic); premium carton box; QR
code insertion for multilingual
instructions.

Commercial Messages
Drops format: simple evening
routine, pharma-like perception.
Channel positioning usability:
pharmacy/para-pharmacy

and e-commerce.

Larn Plus

High-compliance drops format,
ideal for evening routine and
channel positioning. Standard
pack with amber glass, suitable
for light protection.

Formula Customization

R&D customization: flavour and
pack. Organoleptic profile (neu-
tral / botanical) and sweetening
system where needed.

Modulation of the extracts and
of the relax/sleep balance, in line
with serving and compliance.

Format Options
15 mL (standard).
20 mL / 30 mL (on request).

Commercial Data

MOQ Base 5000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Documentation

Larn — Neumind
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Neumind

Memory Senior

A daily support for memory and cognitive function
in adulthood and senior age with credible positioning.

@ Standard Pack ments, to improve acceptability
i 10 mL single-dose stick-pack, and shelf life.
Benefit in carton box + leaflet. Format and pack options avai-
High-compliance liquid lable on request, depending
single-dose format Larn Plus on the project.
: Simple and senior-friendly serving
(1% mlL/day).’ prOCECOI for (10 mL/day): high compliance and Pack Options
eleie by rounhe cluehel=y immediate daily routine. “Pharma clean” carton for phar-
to communicate. Single-dose format: practical for macy channel or more consu-
out-of-home use and ideal for mer-oriented graphics
@ continuous programs. for e-commerce.
Organoleptic profile already QR code for multilingual in-
Target defined (lime + ginger): a concrete structions and digital content.
Seniors and adults aged advantage for projects and = -
premium e-commerce. mmercial Messages
50+ Phormocy/poroj Daily support for memory and
pharmacy and premium Formula Customization cognitive function: 10 mL per day.
e-commerce channels. R&D customization: organoleptic Formula with uridine and carniti-
profile and pack. ne, supported by B-group vita-
Modulation of the core blend (uri- mins, for premium positioning.
dine/carnitine) and of the vitamin
Format & Serving profile according to market Single-dose format: practical,
and positioning. orderly, ideal for user adherence
. _ and e-commerce channel.
B B Liquid. 10 mL single- Optimization of the sweetening
dose stick-pack. system and stabilization, depen-
ding on QA and market require-
Suggested Use
10 mL per day.
Format Options Commercial Data
10 mL single-dose (standard).
Retail configurations (stick-pack MOQ Base 5,000 units
count available on request,
depending on the project). MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment
Higher volumes Quoted on a project hasis
Key Actives Lead time 10-12 weeks from order confirmation and final artwork approval,
Uridine 5-phosphate subject to technical assessment
cleRlbmEtls Shelt I 24 months
L-carnitine (HCI salt). Incoterms EXW
B-group vitamins: Documentation Product Data Sheet; additional technical and packaging specifications
B12, B2, B3, B6. available upon request or during quotation/project development.
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Flexible in taste, format,

Immune SuPport packaging and target age,

& Respiratory developed with integrated R&D
Health and Quality support.

Product Line

Sprays, liquids, chewables and powders designed
for adult, children’s and family segments,

with easy-to-use formats suited for seasonal
demand cycles. Suitable for OTC and family
retail channels.

Immun-0x

PRODUCTS
® Propolis Spray Adult 38
®» Propolis Spray Kids & Adult 39
® Propolis Oral Liquid 40
®» Throat Chew 41
®» |Immuno Kids Powder 42

Larn — Immun-Ox 37
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Immun-0x

Propolis Spray Adult

Need State ) | hroat irritation and early seasonal discomfort: need
for a fast support in spray format (adult).

<

Benefit

Practical and immediate
15 mL throat spray;
suitable for seasonal
channels with rotation.

@

Target

Adults; pharmacy/
para-pharmacy and
e-commerce channels;
OTC product ideal for
seasonal use.

Format & Serving

Liquid. 15 mL
oral spray.

Suggested Use
Spray into the oral cavity up to
6 times per day, as needed.

Format Options
15 mL (standard) / 20 / 30 mL
(on request).

Key Actives
Hydroalcoholic-glyceric
propolis extract;

Zinc (from zinc salt);
Vitamin B2 (riboflavin);

Mint flavour.
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Standard Pack
Amber glass spray bottle
(GL 72) with spray actuator.

Larn Plus

High-compliance spray format:
immediate, pocket-sized,

ideal for on-the-go use and
seasonal rotation.

Amber glass pack and spray
componentry: more pharma
like positioning and good
content protection.

Adult formula profile with
propolis, zinc, and riboflavin:
simple, highly commmunicable
architecture for pharmacy/pa-
ra-pharmacy and e-commerce
projects. Possibility of channel/
market differentiation through
the organoleptic profile (more or
less intense mint) and selection
of the sweetening system.

Formula Customization
R&D customization:
flavour and pack.

Organoleptic profile (menthola-
ted/balsamic vs neutral)

and sweetener-system selection.
Optimization of the dispensing
system (spray/nozzle)

and materials according

to market requirements.

Pack Options

Carton box + leaflet.
Premium label; QR code
for multilingual instructions.

Commercial Messages
Throat spray for adults: fast and
practical support, ideal for early
seasonal discomfort.
Pocket-sized format with high
compliance: up to 6 administra-
tions per day, as needed.
Propolis + zinc + riboflavin:
simple and communicable
architecture for pharmacy/pa-
ra-pharmacy and e-commerce
channels. High seasonal rota-
tion: OTC product suitable for de-
dicated campaigns and displays.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Immun-0x

Propolis Spray Kids & Adult

Seasonal support for the throat and early irritation,
in a formula suitable for family use.

<

Benefit

Practical 15 mL oral spray,
with an organoleptic
profile oriented to

a family target. High
usability and excellent
seasonal rotation.

@

Target

Families (adults +
children), pharmacy/
para-pharmacy and
e-commerce channels.

Format & Serving

Liquid. 15 mL
oral spray.

Suggested Use

Spray into the oral cavity up to
15 times per day, when needed
(depending on age and market).

Key Actives

Propolis extract;
Manuka honey;

Zinc (from zinc salt);
Vitamin B2 (riboflavin);

Strawberry flavour.

Standard Pack
Amber glass spray bottle with
throat spray dispenser.

Larn Plus

“Family care” concept with
high seasonal rotation and
easy communication.
Amber glass pack and spray
componentry with a more
pharma-like perception and

good protection of the content.

Possibility to differentiate the
organoleptic profile and the
message according to
country/channel.

Formula Customization
R&D customization: flavour
and pack.

Adjustment of the sensory
profile for a kid-friendly
target (strawberry) and
claim compatibility.
Clean-label options, where
compatible, and selection
of pack materials.

Format Options
15 mL (standard)
20 mL / 30 mL (on request).

Pack Options

Premium carton box and leaflet;
QR code for multilingual
instructions and traceability.
Colour and graphic options

to distinguish “kids/adult”

within the range.

Commercial Messages

15 mL “family care” spray:
practical, pocket-sized, with
high seasonal rotation.
Channel advantage: pharmacy/
para-pharmacy; also very
suitable for e-commerce.

Commercial Data

MOQ Base 5000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Larn — Immun-Ox
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Immun-0x

Propolis Oral Liquid

Seasonal support for the throat and respiratory tract
in a highly acceptable oral liquid format.

¢

Benefit

100 mL oral liquid:

a classic format, highly
understandable and
suitable for repeated
seasonal purchase.

©)

Target

Adults and families;
pharmacy/para-
pharmacy and
e-commerce channels.

Format & Serving

[ —|
N\ 100mL
liquid bottle.

Suggested Use
20 mL per day.

Format Options
100 mL (standard)
150 mL / 200 mL (on request).

Key Actives
Hydroglyceric propolis
extract; Wildflower honey;

Zinc; Vitamin B2 (riboflavin).

Strawberry flavour.
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Standard Pack

100 mL PET bottle with PP/LDPE
closure, polypropylene label, do-
sing cup, carton box, and leafiet.

Larn Plus

Highly acceptable oral liquid
format, suitable for adult and
family target groups and
seasonal rotation.

“Propolis + honey” architecture
with zinc and riboflavin:

a traditional and easily
communicable concept.

100 mL format with a defined
daily dose (20 mL/day):

for seasonal routines

and repeat purchase.

Formula Customization
R&D customization: flavour
and pack. Sensory profile
(honey / herbal / balsamic) and
sweetening system; sugar-free
options where compatible.
Componentry: dosing cup or
oral syringe, depending on the

project; premium graphic op-
tions (label / sleeve).

Pack variant: premium dark
glass on request, depending
on channel/market.

Pack Options

Labeled or sleeved bottle; pre-
mium carton box.

QR code insertion for multilin-
gual digital leaflet.

Commercial Messages
Propolis- and honey-based
oral liquid: a classic and imme-
diately understandable format.
Zinc and riboflavin: seasonal
support with pharmacy,
para-pharmacy and
e-commerce positioning.
Simple dose: 20 mL per day.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Immun-0Ox

Throat Chew

Throat discomfort and irritation: need for a practical,
chewable, on-the-go format.

<

Benefit

Chewable tablets: high
compliance, pleasant
user experience,

and positioning with
strong appeal.

©)

Target

Adults and young
adults; pharmacy/para-
pharmacy and travel
retail channels.

Format & Serving

@ Tablets, 2 x 15.

Suggested Use
1tablet per day.

Format Options

20 tablets / 30 tablets (standard)

/ 60 tablets (on request). Bottle option
(premium supplement) on request.

Key Actives

Propolis dry extract
(standardized to 12%
polyphenols); Eucalyptus
globulus dry extract (DER 4:1);
Vitamin B2 (riboflavin);
Balsamic / menthol flavour.

Standard Pack
2 blisters x 15 (total 30 tablets)
in carton box + leaflet.

Larn Plus

Chewable format with high
acceptability: practical, on

the go, suitable for seasonal
rotation and travel retail.

Clear and easy to communicate
ingredient architecture (propolis
+ eucalyptus + riboflavin)

for upper respiratory tract
wellness projects.

Orderly pack format, suitable
for pharmacy/para-pharmacy
sell-out and simple

logistics management.

Formula Customization
R&D customization: flavour
and pack.

Choice of flavour and intensity;
adjustment of the sweetening
profile and refreshing sensation
according to the market.
Optimization of chewability

(hardness / texture) and
tablet format according to
target and channel.

Pack Options

Blister barrier upgrade on
request, subject to QA and
market requirements.

Bottle option for channels
that prefer bottle format
(premium supplement).

QR code insertion for multilin-
gual instructions / claims.

Commercial Messages
Chewable throat support:
practical, pleasant, and always
available on the go.

Propolis + eucalyptus + ribofla-
vin: a simple, highly communi-
cable formula for pharmacy/
para-pharmacy channels.
1tablet per day: an easy routine,
suitable for seasonal use and
repeat purchase.

Commercial Data

MOQ Base 5000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.
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Immun-0x

Immuno Kids Powder

Pediatric immune support in a reconstitutable format:
for high acceptability and a “medical care” perception.

<&

Benefit

Simple, high-compliance
routine for caregivers:

10 mL per day with red
fruits flavour. Clear post-
reconstitution handling
ideal for seasonal use.

©)

Target

Children; pharmacy/
para-pharmacy channel
and pediatric area.

Format & Serving

A Powder in bottle
for reconstitution.

Reconstitution: add water up to the
level indicated on the label, shake well,
then top up again to the indicated level
and shake once more (final volume of
the reconstituted product: 100 mL);

Standard Pack
Bottle with child-proof closure
and dosing cup.

Larn Plus

“Reconstitutable” format with
high perceived value: more
“medical care” user experience
and strong shelf differentiation
in pharmacy. Simple serving:
10 mL per day, suitable for a
pediatric routine. Controlled
post-reconstitution workflow:
refrigerated storage and 10-day
period of use.

Presence of FOS as a “gut-im-
mune” lever, with a complete
positioning for seasonal reco-
very. Allergen note: contains
lactoferrin (MILK), useful for
market management

and allergen policy.

Suggested use: 10 mL per day;

Formula Customization
R&D customization: formula

and pack (labeled bottle).
“Kids-friendly” flavours and
sweetness/acidity balance;
no-added-sugar options where
compatible. Componentry:
cap and reconstitution system.

Format Options
100 mL (standard) / alternative
volumes on request.

Pack Options

Labeled or sleeved bottle;
premium carton option.
QR code for multilingual in-
structions and traceability.

Commercial Messages
Reconstitutable format: high
perceived value and “medical
care” positioning for the pedia-
tric target. Simple routine: 10 mL
per day, red fruits flavour.
Botanicals + vitamins/mine-
rals + prebiotic architecture:
complete support for seasonal
periods and post-flu recovery.

Commercial Data

Key Actives

Dry extract of Elderberry
(Sambucus nigra); Dry extract
of Grapefruit seeds (Citrus
paradisi), standardized in
bioflavonoids; Dry extract

of Echinacea (Echinacea
angustifolia), standardized in
echinacosides; Vitamin D3.
B-group vitamins (B1, B2, B3,
B6); Zinc; Lactoferrin (contains
MILK); FOS (prebiotic fibre).
Red fruits flavour.
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MOQ Base 5000 units

MOQ Cost-effective batch size
assessment

10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.
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Female
Wellhess

Product Line

Sachets, AM/PM tablets and capsules for
continuous programs or targeted cycles, suited
for pharmacy, parapharmacy and premium
e-commerce positioning.

PRODUCTS

» UroBalance

®» MenoBalance Day & Night
» Fertility Support

» Cycle Comfort

46
a7
48
49

AKX

Formulations adaptable
to target positioning and
regulatory requirements,
including formulation
strength, usage program
and packaging.

URINARY TRECT |
ZLarn
GYNEXIA
uroBalanc®

] supplement
Fc?v‘idth Sweetener
‘ Sa hseth ) R
14 | 3¢
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Gynexia

UroBalance

Support for the physiological function of the female
urinary tract, with a focus on cases of sensitivity.

%

Benefit

Daily support for female
urinary tract wellness
with a synergistic sachet
formula, easily soluble
and designed for

high compliance.

@

Target

Adult women.
Particularly suitable

in cases of recurrent
urinary tract sensitivity.

Format & Serving

14 sachets x3 g

Suggested Use
1sachet per day, dissolved in 150 mL
of water.

Format Options

14 sachets (standard).
Number of sachets per carton
can be customized according
to treatment duration.

Key Actives

Cranberry dry extract
(standardized to 30% PAC);
Propolis dry extract;

Inulin (prebiotic).
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Standard Pack

14 sachets (3 g x 14) in carton
box + leaflet. Note: pack size
reduced from 20 to 14 sachets
for higher compliance and
improved shelf accessibility.

Larn Plus

High-compliance sachet
format, suitable for pharmacy
rotation and daily use.
Presence of a prebiotic (inulin)

as a distinctive formula element.

Formula Customization
R&D customization: flavour,
pack. Increased PAC content
(“Strong” version).

Formula variants to be
assessed on a project basis
according to market, target,
and positioning.

Pack Options

Premium pharma-clean
carton for pharmacy channel,
or a more consumer-oriented

version for e-commerce.
Multi-pack configurations can
be assessed on a project basis.

Commercial Messages
Female urinary tract wellness
designed in a high-compliance
sachet format.

1sachet per day: a simple
routine, suitable for continued
use. Formula with cranberry
(PAC) + propolis + inulin:
premium positioning.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Gynexia

MenoBalance Day & Night

Support for thermoregulation, hot flashes, emotional
wellbeing, sleep quality and reduction of tiredness.

%

Benefit

Menopausal support with
a “2 per day” routine and
AM/PM color coding to
improve adherence and
continuity of use.

@

Target

Women aged 45-65

in peri-menopause/
menopause seeking

a non-pharmacological
daily support.

Format & Serving

@ Green + Blue oval
tablets, 4 blisters x 15

Suggested Use
1in the morning + 1in the evening.

Format Options

90-tablet extension (45 days) for
continuous use. Capsule variant
available only on customer request.

Key Actives

“Day” tablet (green): Calcium,
Vitamin D3, flax dry extract
(standardized to 20% lignans),
saffron dry extract (standardized
to 0.34% safranal). “Night” tablet
(blue): Passionflower dry extract
(standardized to 0.5% vitexin),
Magnesium, chamomile dry
extract (standardized to 0.3%
apigenin), elder extract (4:1).

Standard Pack
4 blisters x 15 (total 60 tablets).

Larn Plus

AM/PM color coding: improves
regularity of intake and reduces
drop-off over longer cycles.
Orderly blister format suited to
the pharmacy/para-pharmacy
channel, with strong routine-ba-
sed guidance.

Scalable platform: same AM/
PM architecture, customizable
by market on a project basis in
terms of claims and pack.

Formula Customization

R&D customization: film color,
pack. Modulation of the Day/
Night architecture (ratios and
standardizations of the “Day” vs
“Night” botanical complexes) ac-
cording to market and channel
requirements. “Thermo Focus”
option: enhancement of the Day
module for thermoregulation,
on a project basis.

“Calm Focus” option: enhan-
cement of the Night module for
relaxation/sleep support, on a
project basis.

“Bone Add-on” option: extension
with K2 (MK-7) and/or mineral
optimization, on a project basis.

Pack Options

Blisters with colors consistent
with the tablets (green/blue).
Blister barrier upgrade available
where required by markets or
climatic conditions.

Premium carton with “2 per day
- guided routine” call-out.

Commercial Messages
Guided Day & Night routine:

2 tablets per day

(1“Day” +1“Night”).

Two-part daily architecture:
complete support and high
user adherence.

60-tablet blister format: orderly
and suitable for pharmacy/pa-
ra-pharmacy sell-out.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.
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Gynexia

Fertility Support

Support for women in the pregnancy-planning phase or

seeking support for cycle regularity and hormonal balance.

%

Benefit

Nutritional support for
female fertility in a simple
sachet format, suitable
for 1-3 month programs.

©)

Target

Women of reproductive
age, in the pregnancy-
planning phase or
seeking support for cycle
regularity and hormonal
balance; informed users
in the pharmacy/para-
pharmacy channel.

Format & Serving

20 sachets x 3 g.

Suggested Use
1sachet per day. Dissolve the contents
of 1sachet in 150 mL of water.

Format Options
20 sachets (standard)
/ 30/ 60 sachets on request.

Key Actives

Myo-inositol; D-chiro-inositol;
Folic acid (Vitamin B9);
Chromium; Selenium;
Vitamin D3; lodine.
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Standard Pack
20 sachets x 3 g.

Larn Plus

High-compliance sachet format,
suitable for 1-3 month programs
and easy to position in the phar-
macy/para-pharmacy channel.
Modular platform for “PCOS fo-
cus” or “pre-conception” projects,
with guided customization of
inositols and micronutrients.
Industrialized sachet format with
scalable pack architecture for
different markets and channels,

depending on project positioning.

Formula Customization

R&D customization: formula,
flavour, Quatrefolic, pack.
“PCQOS focus” module: optimi-
zation of the myo-/D-chiro-ino-
sitol ratio and related cofactors.
“Pre-conception” module:
adjustment of folates, Vitamin
D3, and micronutrients accor-
ding to the target market.

Pack Options

Carton box + leaflet (standard).
Barrier upgrade, depending on
QA assessment and market
requirements, and sustainable/
mono-material options avai-
lable on request.

“Trial” and “continuous use”
versions with 20/ 30/ 60
sachet configurations.

Commercial Messages

Fertility support in sachet format:

1sachet per day, with high com-
pliance for 1-3 month programs.
Inositols (myo + D-chiro) with key
micronutrients (folates, Vitamin
D3, iodine, selenium, chromium):
a complete and easy-to-com-
municate architecture.

Native pharmacy/para-phar-
macy positioning, extendable

to premium e-commerce with
dedicated pack and messaging.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

Gynexia

Cycle Comfort

Menstrual and premenstrual discomfort: cramps,
irritability, fluid retention, and abdominal discomfort.

%

Benefit

“Monthly routine” support
for wellbeing during the
menstrual cycle/PMS, in
a capsule format suitable
for continuous use.

@

Target

Adult women (18-50)
with regular cycles and
a need for menstrual
comfort support.

Format & Serving

60 capsules,
3 blisters x 20.
Suggested Use

2 capsules per day with water.

Format Options
30 capsules for trial / travel.

Key Actives

Chaste tree (Vitex agnus-
castus, fruit) dry extract
standardized to 0.5%
agnusides; Ginger (Zingiber
officinale, rhizome) dry extract
standardized to 5% gingerols;
Magnesium (from oxide and
bisglycinate); Vitamin B6.

Standard Pack
3 blisters x 20 (60 capsules).

Larn Plus

Blister pack: practical for

daily use, with an orderly
presentation and simple
serving management.

Formula with chaste tree and
ginger, supported by magne-
sium and vitamin B6: a balan-
ced architecture for menstrual
and premenstrual comfort, whe-
re applicable and depending on
market requirements.

Formula Customization

R&D customization: pack and
formula configuration on a
project basis.

“PMS focus” version:
modulation of chaste tree

and comfort-oriented botani-
cals according to market/chan-
nel requirements.

“Cramp & bloat” version: ginger
+ magnesium focus.

“Mood & comfort” version:
inclusion of mood-support acti-
ves on request, depending on
project/market requirements.

Pack Options

Alternative blister configu-
rations available on request,
subject to QA assessment and
market requirements.
Premium carton available on
request for channels requiring
secondary packaging.

Commercial Messages
Simple monthly routine:

2 capsules per day.

Chaste tree + ginger with
magnesium and vitamin B6: a
balanced formula for menstrual
and premenstrual comfort.
Blister format: practical for
continuous use and suitable for
pharmacy/para-pharmacy and
e-commerce channels.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.
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Built on a defined industrial
base, customizable in dosage,

Longevity

& Cellular Energy blends, taste, format and

premium packaging solutions.

Liquids, capsules, tablets and chewables designed
for premium, continuous use, combining high-
value ingredients and premium formats.

Ideal for pharmacy and premium channels.

Vitalage

PRODUCTS
MitoEnergy Complex 52
BioEnergy Q10 53
Resveratrol Dual Action 54
GlycoBalance Cinnamomum Complex 55
Osteo D3 Chew 56
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MitoEnergy Complex

Mitochondrial energy, vitality, and metabolic support

within a healthy aging framework.

Benefit

Support for “cellular”
energy with premium
positioning. Designed for
continuous use and high
ease of consumption.
Ideal for brand-oriented
projects requiring a
distinctive shelf presence.

Target

Adults aged 35-70
experiencing fatigue,
reduced energy, and the
need for daily support.
Premium pharmacy/para-
pharmacy and premium
e-commerce channels.

Format & Serving

500 mL liquid

Suggested Use
10 mL per day (simple serving,
measurable with a dosing cup).

Format Options

300 mL /500 mL, depending on
positioning and graphic solution.
Single-dose (shot) option available
on request for channel/e-commerce
projects as a later upgrade.

Key Actives

Carnitine; Taurine; Coenzyme
Q10 (water-dispersible form);
Magnesium (citrate);

B vitamins: B1, B2, B3, B12.
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Standard Pack

Bottle with dosing cup; label or
sleeve. Carton box and leaflet
available depending

on project requirements.

Larn Plus

Liquid format with a clear serving
(10 mL/day): high compliance for
continuous use and premium
“daily energy” positioning.

Clean and easily communicable
“cellular energy” architecture
(carnitine + taurine + CoQ10,
supported by magnesium and

B vitamins). 500 mL format with
sleeved graphic solution.
Organoleptic profile already
defined (lime + mint): a concre-
te advantage for e-commerce
projects and retail sell-out.

Formula Customization
R&D customization: pack, sle-
eve. Adjustment of the “energy”
intensity (calibration of carniti-
ne/taurine/CoQ10) in line with

serving, stability, and local mar-
ket regulations. Configurations

and variants to be assessed on
a project basis.

Pack Options

Premium glass vs PET/HDPE
(trade-off: premium perception
vs logistics and fragility). Pre-
mium label or sleeve depending
on the channel. Shrink-sleeve
option and premium finishes for
line differentiation.

Commercial Messages
Cellular energy in liquid format:
simple routine (10 mL per day)
and high compliance.

Carnitine + taurine + coenzyme
Q10: a premium, easy-to-com-
municate architecture for
pharmacy/para-pharmacy and
e-commerce projects.

300 mL and 500 mL formats to
be assessed according to posi-
tioning and graphic solution.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.

BioEnergy Q10

Daily energy. Daytime performance and perception
of tone, with adult positioning and a simple routine.

Benefit

Essential and immediately
communicable formula:
eleuthero + coenzyme
Q10 with B-group

vitamin support. Suitable
for pharmacy/para-
pharmacy channels

and e-commerce projects.

Target

Adults and seniors
seeking energy support
and reduced feelings
of tiredness. Premium
channel and premium
e-commerce.

Format & Serving

Film-coated tablets
2 blisters x 15

Suggested Use
1tablet per day with water.

Format Options
30 tablets (standard). 60-tablet variant
for continuous-use packs.

Key Actives

Eleuthero (Eleutherococcus
senticosus, root) dry extract
standardized to 0.8%
eleutherosides; Vitamins:
riboflavin (B2), niacin (B3),
vitamin B6, vitamin B12;
Coenzyme Q10.

Standard Pack
2 blisters x 15 (30 tablets).

Larn Plus

Simple routine (1 tablet/day) and
“core energy” positioning with
high commercial scalability.
Flexible formula for intensity mo-
dulation and channel/market dif-
ferentiation. Blister pack suitable
for pharmacy/para-pharmacy
sell-out and for orderly

logistics management.

Formula Customization

R&D customization: pack, film
color. Modulation of eleuthero
and coenzyme Q10 levels, in line
with stability, compliance, and
local market regulations.
Optimization of the B-vitamin
profile (B2/B3/B6/B12) for diffe-
rent positionings (anti-fatigue

/ energy focus). “PLUS” variant
with add-on actives (e.g. PQQ)
available on request, depending
on project and market.

Pack Options

Blister variants (materials/
barrier properties) according to
target markets and QA requi-
rements. Premium carton; QR
code insertion for multilingual
instructions and digital
product content.

Commercial Messages

Daily energy and vitality with
eleuthero + coenzyme Q10, sup-
ported by B-group vitamins.
1tablet per day: simple routine,
high compliance.

30-tablet blister format: practical
and orderly for pharmacy and
e-commerce channels.

Commercial Data

MOQ Base 5,000 units

assessment

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation

Product Data Sheet; additional technical and packaging specifications
available upon request or during quotation/project development.
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Resveratrol Dual Action

Anti-aging protection against oxidative stress. Focus on
premium polyphenols with strong communication value.

Benefit

Dual-action antioxidant
support based on a
polyphenol combination.
Suitable for cyclical

or continuous use.
Premium positioning.

Target

Adults aged 35-70
interested in longevity
and protection against
oxidative stress.
Premium pharmacy
channel and premium
e-commerce.

Format & Serving

60 capsules
3 blisters x 20

Suggested Use
2 capsules per day with water.

Format Options

30 capsules (trial) / 60 capsules
(standard) / 90 capsules (continuous
use), on request.

Key Actives

Resveratrol 98% (from
Polygonum cuspidatum);
Quercetin (from Sophora
japonica); Zinc (gluconate);
Vitamin C (L-ascorbic acid).
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Standard Pack
60 capsules. 3 blisters x 20.

Larn Plus

Blister format and premium
polyphenol positioning.
Distinctive dual-action archi-
tecture based on resveratrol +
quercetin, differentiated from
stand-alone resveratrol products.
Pack and light-protection options
can be oriented toward stability,
a typical consideration

for polyphenols.

Formula Customization
R&D customization:

pack (standard blister; labe-
led bottle variant available on
request depending on channel/
market). Modulation of the
polyphenol blend (resveratrol/
quercetin) according to market
and positioning.

Pack Options

Bottle alternative with UV pro-
tection for markets/channels
that prefer bottle format. Blister
barrier upgrade available on
request, subject to QA and mar-
ket requirements.

Commercial Messages
Dual-action antioxidant support
for longevity and oxidative stress.
Premium capsule formula, easy
to integrate into the daily routine.
60-capsule blister pack:

orderly and suitable for
pharmacy sell-out.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

GlycoBalance Cinnamomum Complex

Carbohydrate metabolism and glucose management
for healthy aging and metabolic prevention.

Benefit

Support for carbohydrate
metabolism and blood
glucose balance in a liquid
format designed for daily
use and high compliance.

Target

Adults aged 35-70 who

are attentive to metabolism,
blood glucose balance, and
metabolic prevention. Rele-
vant target also for subjects
with metabolic predisposi-
tion or a sedentary lifestyle.

Format & Serving

500 mL liquid

Suggested Use

25 mL per day. Indicative cycle: to be
defined according to the selected pack
format.

Format Options

300 mL (shorter cycle) / 500 mL
(continuous use), depending on
positioning and channel.

Key Actives

Cinnamon extract (Cinnamomum
zeylanicum, bark), standardized to

16% MHCP; White mulberry extract
(Morus alba, leaves), standardized to 1%
1-deoxynojirimycin; Chromium (from
chromium picolinate); Apple extract
(Malus domestica, fruit), standardized to
50% polyphenols, of which 5% phloridzin;
Mate extract (llex paraguariensis, leaves),
standardized to 4% caffeine.

Standard Pack

Bottle with dosing cup; label

or sleeve. Carton box and leaflet
available depending on

project requirements.

Larn Plus

Contains caffeine: suitable for
daytime positioning, to be ma-
naged according to market and
target profile.

Formula Customization
R&D customization: flavour
(standard raspberry), pack
sleeve, bottle volume. Modula-
tion of the botanical complexes
(cinnamon / white mulberry /
apple / mate) and chromium, in
line with serving, stability, and
local market regulations.

“Low caffeine” or “caffeine-free”
variant (reduction/replacement
of mate) for markets and target
groups sensitive to caffeine.
Sweetening system and pre-
servatives: clean-label options

and/or sucralose-free options
available on request, depending
on QA assessment and market
requirements. Viscosity and
sensory profile adjustment to
improve compliance.

Pack Options

Recycled PET (rPET) or pre-
mium dark glass (trade-off:
perception vs logistics).
Closure and safety solutions
can be assessed on a project
basis, depending on channel
and country.

Commercial Messages
Simple routine: 25 mL per day.

Botanical complexes (cinnamon,
white mulberry, apple, mate) with
chromium: “metabolic balan-
ce’ support for healthy aging
projects. Contains caffeine (from
mate): daytime positioning, to be
managed according to market
and target profile.

Commercial Data

MOQ Base 5,000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.

Larn — Vitalage

55



Osteo D3 Chew

Daily support for bone wellness and calcium levels for
adults with increased needs or reduced dietary intake.

Benefit
Easy-compliance
chewable format with
simple once-daily use,
positioned for bone
maintenance and vitamin
D metabolic support.

Target

Adults seeking bone
wellness supportina
chewable format.
Standard warnings for
food supplements apply
(children under 3 years of
age: keep out of reach).

Format & Serving

Round tablets
2 blisters x 10

Suggested Use
1tablet per day.

Format Options

30 tablets (same serving). Chewable
variant with different flavour profile
(panel test).

Standard Pack
2 blisters x 10 (20 tablets).

Larn Plus

Documentation already avai-
lable. Pack with predefined mate-
rials for faster execution.

Formula Customization

R&D customization: formula
(flavour) and pack. Vitamin D3
option from a plant-based sour-
ce (to be confirmed according
to raw material availability and
QA, without brand reference).
“Bone+” upgrade: addition of Vi-
tamin K2 (MK-7) and/or Magne-
sium. Alternative calcium salt
variant (citrate/malate) for pre-
mium positioning and impro-
ved tolerability. Version with an
alternative sweetening matrix
(e.g. sucralose-free), depending
on market requirements and
claim strategy.

Pack Options

3 blisters x 10 (30 tablets) on
request. Higher-barrier blister
upgrade on request for specific
markets or climatic conditions.

Commercial Messages
Chewable “once a day”™ simple
routine, high daily compliance.
Calcium + Vitamin D3 with cle-
arly defined levels for a premium
bone wellness positioning.
Chewable format: ideal for users
who prefer alternatives to stan-
dard capsules or tablets.

Commercial Data

Key Actives

Calcium (from calcium
carbonate); Vitamin D3
(cholecalciferol).
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MOQ Base 5000 units

MOQ Cost-effective batch size | 10,000 units, subject to cost, production planning and delivery timing
assessment

Higher volumes Quoted on a project hasis

Lead time 10-12 weeks from order confirmation and final artwork approval,
subject to technical assessment

Shelf life 24 months

Incoterms EXW

Documentation Product Data Sheet; additional technical and packaging specifications

available upon request or during quotation/project development.
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